
 

 

Manappuram  Finance Ltd. 

Media Agency Selection Procedure 
 

 Technical Evaluation 

 We will short list agencies based on the eligibility criteria mentioned in the main RFP document.  The 

short listed agencies will then be asked to make the following presentation – 

 Duration: 1.5 hour 

 To include: 

A. Capabilities, experience, team, clients and work done etc. 

B. Strategy suggestion for ‘Manappuram Finance Ltd.’ as a brand for the next three years 

C. Strategy for gaining top of the mind recall for ‘Manappuram Finance Ltd.’ In the financial 

sector 

 Based on the above evaluation, the committee will assign scores and rank the agencies accordingly. 

Based on this rating we will short-list agencies who will be called ‘Qualified Agencies’ whose 

‘Commercial bid  will then be evaluated”. 

 Planning and buying ability, ability to provide integrated services, quality of process maturity, 

experience in associated areas such as activation and innovation & value adds will form the main 

premise for short listing of agencies. 

 Commercial Evaluation 

 All agencies need to submit their ‘Commercial Bid’ in the prescribed format and  should include the 

‘Rate of Commission’ (percentage of gross media billing) Media wise 

 The ‘Rate of Commission’ will be considered as primary parameter for the commercial evaluation for 

agencies 

 

 Overall Score Calculation 

 The overall scores will include the technical score as well as the ‘Rate of Commission’ as the case 

may be. 

 Calculation of score - 

Score = ((Rate of Commission – the lowest rate of commission submitted)/ (rate of commission)) X 40 
Plus 

(Technical Score/ + (Technical Score – the highest technical score granted))X 60 

 The agency with the highest overall score will become the L-1 agency 
 

 The mutually agreed commission rate activity will remain fixed during the entire period of contract 

and will not be subject to variation on any account. 

Note: For any other work, including but not limited to carrying out marketing research and marketing 
analytics, the price could be decided on a case-by-case basis depending on the scope of work. 


